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Today’s Agenda 

• HSA Overview 

• Employee Engagement 

• Types of HSA Accountholders 

• Impact to Employers 

• Tools to Help 
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HSAs Help Consumers Save Money 

Health Savings Accounts (HSAs) are: 
• Used for qualified medical expenses that fall below the deductible for a HDHP (High Deductible Health 

Plan) 
• Provide an affordable way for consumers to pay for medical expenses while helping them save money 

for the future on a tax free basis 

Top advantages of HSAs: 
• Triple tax advantage 
• Unused funds rollover year to year 
• Account portability 
• Catch-up contributions for those over 55 
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Employers Benefit From Offering HSAs 
Lower Premiums: 
• Employers and employees can generally save money on monthly health insurance premiums when 

switching from a traditional health plan to an HSA-eligible plan with a Health Savings Account (HSA). 

Tax Savings: 
• Employers don’t have to pay payroll taxes on employee HSA contributions made through payroll 

deductions, and can take a federal income tax deduction for contributions made to employees’ HSAs. 

Easy to use: 
• We incorporate a single platform, login, and Multi-benefit Card®. By doing so, we bring several 

accounts together into one, easy-to-use program for both you and your employees. 

Greater Potential for Employee Engagement: 
• Employee ownership of HSA supports potential for health care purchase decisions based on value – 

cost and quality – because it’s their money. 

4 



     

 
    

  

     

  

 

Employee Engagement With HSAs – Coverage & Age 

Coverage: 
Participants with family 
coverage tend to utilize 
HSAs more than 
individuals 

Gender: 
• More males than 

females 
• Many families use 

one plan 

Source: WEX Health Consumer Pathways Research, 2019 5 



   

    
    

   
    

     

Employee Engagement With HSAs 

Age: 
• Those in age group 30-

60 show the most 
participation 

• Lower participation with 
young people and those 
nearing retirement 

Source: WEX Health Consumer Pathways Research, 2019 6 



Data  Revealed  7  Segments  of  Behavior 

INVESTOR Treats  account  like  a  
“Health  401K” 

CASH  SAVER Builds savings that  can  
be  tapped if  needed 

HYBRID Saves,  spends,  invests 

MAINTAINER Maintains  a  level  balance  while  
paying  for  health expenses 

PLANNER 
Saves,  but  has  more  
expenses  than  savings 

SPEND-
DOWNER 

Spends  account  down  
to  almost 0 

NON-USER 
Account  open  
but  inactive 

Source:  WEX  Health  Consumer  Pathways Research,  2019 



Polling Question 

During open enrollment periods, which part of the HSA process do you feel you 
could use the most help with? (choose one) 

• Helping employees understand the basics of how HSAs work. 

• Help communicating deadlines, limits, and eligibility for HSAs. 

• Helping employees understand the impact to their paycheck when they enroll in an HSA. 

• Help employees understand the value of long-term HSA savings. 
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The Roadblocks to Engagement 

Consumer lack confidence in making financial
decisions: 
• Health insurance is complex, and changing rapidly. 
• Employees often spend little time evaluating options 

during enrollment periods. 
• Many consumers choose coverage options for 

emotional reasons. 

The enrollment process can be stressful and frustrating: 
• Evaluating coverage options can feel like a lot of work, 

consumers don’t like to do the math. 
• Enrollment is often seen as a one time decision rather than a 

long term investment. 
• For those new to HDHPs or HSAs, it can be difficult for them 

to understand how the two work together. 
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Opportunities to Influence Behavior 

SPEND-INVESTOR CASH SAVER HYBRID MAINTAINER PLANNER NON-USER DOWNER 

Emphasize Promote ease Suggest paying for Encourage small, Encourage small, Educate on HSA Remind those who 
importance of of investing and small ticket items consistent consistent basics and that may have moved to 

being as engaged its power to outside of HSA contributions over contributions over unused balances non-HDHP about 
with HSA as with help balance to grow balance time to get greater time to get greater carry over HSA’s advantages 
other investments increase faster back up cushion against cushion against year-to-year 

future health care future health care 
Encourage Emphasize flexibility expenses expenses 

contributing the to pull back funds 
IRS allowed amount from investments if 

to increase tax health needs arise 
advantages 

Provide information to get the most value from health care dollar, such as locations of urgent care sites or where to get low-cost prescriptions 

Provide tools that make it easy to know previous year’s spend in order to more accurately determine contribution amount 

Source: WEX Health Consumer Pathways Research, 2019 
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Employers Can Benefit From Improved Engagement 

The landscape of health insurance coverage is changing rapidly: 
• Many employees have seen their insurance costs rise in recent years. 
• More and more, employees are paying attention to the details of their insurance plans, making benefits increasingly 

important to recruitment and retention. 

Employees are looking to their employers for help: 
• Education – not only during open enrollment but ongoing throughout the year 
• Ease – simply the enrollment process, provide multiple self service options 
• Personal – employees use HSAs in a variety of ways and want to learn about the benefits that are most valuable to 

them 
• Contributions – employer contributions have shown to increase engagement and awareness of HSAs, as well as 

improve how employees feel about HDHPs 
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Helping You Support Employees 

Industry knowledge: 
• Fifth Third has been in the HSA business since it started in 2004 
• Partnering with WEX Health, serving over 5.5 million customers 

Employer Dashboard: 
• No cost tool available in the Employer Portal 
• Provides insights on employee engagement, as well as benchmarks with other employers 

Ongoing support: 
• Quarterly newsletters 
• Open enrollment 
• 53hsa.com 
• 401k mimicking 
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 Employer Dashboard 
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Quarterly Newsletters 
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 Consumer Pathways Harnesses the Power of 
What We Know about HSA Consumers 

In Development 

• Pathways for Personalized Messaging identifies opportunities to influence consumer 
behavior with personalized, targeted, relevant messages 

• Starts with Consumer Pathways predictive model (which predicts how people will use 
their account), augmented with consumer’s life stage, level of engagement with their 
account, and other key characteristics (Income, Age of Account, for example). 

• Each identified opportunity will have complementary messaging packages, curated and 
refined based on the consumer characteristics of the target audience. 

• Messages will be sent through multiple channels such as email, text, and consumer 
portal display rules. Outcomes will be tracked, analyzed, and accessible to Partners 
from the Administrator Portal. 



     Consumer Pathways for Personalized Messaging In Development 
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Turn-Key Messaging Campaigns In Development 

Investing your HSA Dollars can 
increase your HSA by 5%! Start today. 

Push Notifications 

Banner Images 

1 
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Proven Strategies to Help Employers 

The Challenges: 
• A partner I know and trust to provide sound advice, specifically on employee benefits, healthcare costs and HSAs. 
• Give me solutions to manage rising healthcare costs (that don’t feel like a step-down). 
• Help me empower my employees and boost job satisfaction by providing relevant education on HSAs and other 

financial topics. 
• My employees want a simple and effective menu of investment options to suit their personal goals. 

Our Strategies: 
• We partner with more than 2,400 employers and 150,000 consumers, with the reputation and full capabilities of Fifth 

Third Bank to support those relationships. 
• We’ve helped our clients save money by building customized HSA and benefits plans tailored to the specific needs of 

their business. 
• We offer a full suite of financial education curriculum, and provide onsite support for education and annual enrollments. 
• Rated #1 in HSA Investment Menu Design by Morningstar*, and recently added the ability to design HSA investment 

options that mimic your 401k plan. 
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Questions? 

Thank you 
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